
RECEIVED
JUN 24 1997

,

FEDEIW. CMlIIICA1lOII5 ClII' 'lOll
(JfICE Of1II8EOEW1f

June 10, 1997

Coaaissioner Susan Hess
Federal Coaaunications Coaaission
1919K Street HV
Washington, D.C. 20554

Dear Coaa1ssioner Hess:

Alcohol related probl.as continue to plague our nation's
youth. I strongly urge you to support a Hotice of Inquiry to
exa.ine the Co••ission's role in addressing the alcohol
advertising issue.

The Federal Co.aunications Coaaission's responsibility is to
give broadcasters a license to use the public airwaves and
the broadcasters' responsibility is to serve the public
interest. I a. very concerned that the public interest is
not being served by alcoholic beverage advertiseaents that
are appealing to children.

A thorough exaaination by the FCC would gather evidence on
the reach these ads have, explore the effects they have on
children and exaaine solutions to the problea. The FCC could
then report to the President, Congress, parents, teachers,
health professionals and others on the status of alcohol
advertising.

The Hational Council on Alcoholisa ahd Drug Dependence has
petitioned the FCC to require broadcasters to offer tiae for
counter-ads. 1 hope you will support this petition, and the
FCC's authority to iapleaent it, as you consider this
iaportant issue.

Thank you for your tiae and consideration.

-..
~

Sincerely,

~



June 10, 1997

Coaaissioner Susan Ness
Federal Coaaunications Co.aission
1919" Street NW
Washington, D.C. 20554

Dear Co••issioner Ness:

Alcohol related probleas continue to plague our nation's
youth. I strongly urge you to support a Notice of Inquiry to
exaaine the Coaaission's role in addressing the alcohol
advertising issue.

The Federal Co••unications Co••ission's responsibility is to
give broadcasters a license to use the pUblic airvaves and
the broadcasters' responsibility is to serve the public
interest. I aa very concerned that the public interest is
not being served by alcoholic beverage advertiseaents that
are appealing to children.

A thorough exa.ination by the FCC vould gather evidence on
the reach these ads have, explore the effects they have on
children and exa.ine solutions to the proble.. The FCC could
then report to the President, Congress, parenta, teachers,
health professionals and others on the status of alcohol
advertising.

The National Council on Alcoholis. and Drug Dependence has
petitioned the FCC to reqUire broadcasters to offer tiae for
counter-ads. I hope you vill support this petition, and the
FCC's authority to i.pleaent it, as you consider this
i.portant issue.

Thank you for your ti.e and consideration.

Sincerely,~~~



June 10, 1997

Co••issioner Susan Hess
Federal Co••unications Co••ission
1919" Street HW
Washington, D.C. 20554

Dear Coaaissioner Ness:

Alcohol related proble.. continue to plague our nation's
youth. I strongly urge you to support a Notice of Inquiry to
exaaine the Co••ission's role in addressing the alcohol
advertising issue.

The Federal Co••unications Co••ission's re.ponsibility i. to
give broadcasters a licen.e to u.e the public airwave. and
the broadcasters' responsibility is to serve the public
interest. 1 a. very concerned that the public interest is
not being served by alcoholic beverage advertiseaents that
are appealing to children.

A thorough exa.ination by the FCC would gather evidence on
the reach these ad. have, explore the effects they have on
children and exa.ine solutions to the proble.. The FCC could
then report to the PreSident, Congres., parent., teachers,
health professionals and others on the status of alcohol
advertising.

The Hational Council on Alcoholis. and Drug Dependence ha.
petitioned the FCC to require broadca.ters to offer ti.. for
counter-ads. I hope you will support this petition, and the
FCC's authority to i.ple..nt it, as you consider this
i.portant issue.

Thank you for your ti.e and consideration.
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June 10, 1997

Co••issioner Susan Ness
Federal Co••unications Co.aission
191911 Street NW
Washington, D.C. 20554

Dear Coaaissioner Ness:

Alcohol related problea. continue to plague our nation'.
youth. 1 strongly urge you to support a Notice of Inquiry to
exaaine the Co••ission's role in addressing the alcohol
advertising issue.

The Federal Co••unications Co..ission's responsibility is to
give broadcasters a license to use the public air.aves and
the broadcasters' responsibility is to serve the public
interest. 1 a. very concerned that the public interest is
not being served by alcoholic beverage advertise..nts that
are appealing to children.

A thorough exa.ination by the FCC .ould gather evidence on
the reach these ads have, explore the effects they have on
children and exa.ine solutions to the proble.. The FCC could
then report to the President, Congress, parents, teacher.,
health professionals and others on the status of alcohol
advertising.

The Hational Council on Alcoholis. and Drug Dependence has
petitioned the FCC to require broadcasters to offer ti.. for
counter-ads. 1 hope you .ill support this petition, and the
FCC's authority to i.ple..nt it, as you consider this
iaportant issue.

Thank you for your ti.. and consideration.

Sincerely,
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